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What is promotion?

· Promotion is generating awareness and interest about your product or service

· Using results of marketing research, entrepreneurs use promotion to bring their product/service to the attention of their target market

Promotional activities include:

A. Advertising

B. Sales promotion

C. Publicity and Public Relations
D. [image: image2.wmf]Trade Shows

E. Product Placement

F. Personal selling

A. Advertising

Definition:  A message that is paid for by the business, directed towards target market.

- Moves customers through the AIDA formula (Attention, Interest, Desire, Action












· Television, radio, movies, magazines, newspapers, flyers, Internet, billboards

· What to consider when choosing:

· the audience you want to reach 

· the number of people who will see the advertising 

· the area to be covered 

· the budget 
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B. Personal Selling

· Salesperson shows the customer how the features of the product will meet the customer’s needs.

· Salesperson needs a thorough knowledge of the product/service.

C. Publicity
· [image: image4.wmf]Placement in the media of newsworthy items about a company or product
· Reporter gives the facts and doesn’t try to persuade people to buy.

D. Sales Promotion

· Any activity used to increase sales and support advertising.
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E. Trade Shows

· an exhibition organized so that companies in a specific industry can showcase and demonstrate their new products and services

F. Product Placement

· a promotional tactic used by marketers in which a real commercial product is used in fictional or non-fictional media, and the presence of the product is a result of an economic exchange.

For your business plan:

· Describe the promotional activities you plan on using for your business.

· For each of the promotional activities you plan on employing, you must have reasoning as to why you will use them (cost, reaching customers, ease, etc)

· A full explanation is required for each 

· Also, if possible, outline possible dates for tradeshows or other public functions

· If you are going to do a radio or tv advertisement, then try and state the radio or tv station that you are going to use and why you would use that show (ex: target market listens to that type of music)

· Develop an advertisement in Word for your product or service. Include pictures and words, your logo and your company’s address.
