
Role of the Consumer
Producers
· The people who make goods or provide services are classified as producers

· Producers can be classified into two groups:  manufacturers and suppliers
· A manufacturer is the company or business that produces (makes) the good

· Dewalt, Nike, Toyota

· A supplier provides the good or service to the consumer

· Home Depot, Footlocker, Jackson’s Toyota

Consumers

· Consumers are the people who purchase goods and services

· A consumer who purchases a good/service for personal use is an end consumer
· A business that purchases goods from a producer is classified as a business to business consumer
Marketplace - any location where producers and consumers come together to engage in the buying or selling of goods and services, such as a mall, a restaurant, or flea market.
Consumer Influence on Products

· Consumers buying habits are closely watched so business can produce what they want.

· Competition is a situation in which two or more businesses try to sell the same type of product or service to the same customer

· Consumer choices not only determine which products will be successful, they also determine which ones will fail.

· Over time, goods and services can become obsolete, meaning that people no longer want them or that new or improved goods replace them.
· Some businesses will cash in on certain fads, but tend to focus their energy on trends because they will be around for longer periods of time

Consumer Influence on Price
· If businesses do not give consumers what they want they will go elsewhere

· Consumers want access to a wide variety of cheap, reliable goods and services
· Pricing power is when businesses are in control and can charge high prices and raise prices when costs go up, without customer demand going down.
· Example – gas stations, airlines

Consumer Influence on Service
· Consumer purchasing power is the power to choose where a consumer will buy goods and services and how much they will pay for them.
· This power influences a business’ level of service. An increasing range of choice for consumers encourages businesses to continually improve their services to compete for consumer dollars.

