Sports Market Research Questions

1. Define: 
Market research

Secondary research

Primary research

Observation method

Census

Sample

Direct channel

Direct marketing

Indirect channel

2. Name the five steps in the research process.

3. What is the difference between secondary and primary research?

4. What are three basic types of intermediaries in an indirect channel of distribution?

5. For each of the following products and services, suggest the best channel of distribution: direct, indirect (specify the intermediary type), specialty channel (specify the type), or a combination.  Explain your choice of distribution channel(s).

	Product
	Type of Distribution Channel
	Explanation (consider the product or service, the advantages, the channel functions, etc.)

	toothpaste


	
	

	lumber


	
	

	veterinarian


	
	

	potato chips


	
	

	CD with classical music


	
	

	china


	
	

	duct cleaning


	
	

	golf shoes


	
	

	finely tailored clothing


	
	


You Are the Market Researcher
Relay for Life is an amazing event coming up at Nantyr Shores.  This is an amazing cause that needs many supporters. It is often difficult to get a lot of students to give up time and money to participate in an all day event. Marketing the event can really increase the attention of the event.

Your goal: To determine how you can attract students to create their Relay teams and participate fully.
With a partner, create a 12-question survey that will help you with your research.  Your questions should ask some basic info (Gender, Grade, Age) and also include questions that will allow you as the marketer to understand what it would take for the students to participate.

Complete this in Google Form. Share with cbrincat@scdsb.on.ca 
