Entertainment Marketing Mix Questions

1. Define: 
brand identity
brand mark

soundmark

motionmark

brand extension

entertainment franchise

crossover

product placement

gross profit

net profit

profit margin

reach and frequency

2. Why can a performer be considered a brand?

3. What are some of the strategies entertainment companies use when planning prices?

4. Explain why you think the courts have judged that downloading certain music from the Internet without paying is illegal.

5. Give two examples of a trademark, soundmark, or motionmark for your favourite entertainment product.  

