Entertainment Market Research and Outlets Questions

1. Define: 
psychographics
product testing

primary data

trend

secondary data

qualitative research

quantitative research

respondent
mall intercept

survey

statistics

observational research

traffic count

mystery shopper

ethnography

outlet

venue

capacity

2. List the steps that marketers outline before conducting research.

3. Product testing is an example of what type of research?

4. Name two research methods that might be used to find quantitative data in the entertainment market.
5. List three examples of entertainment venues.

