 Web Page Assessment Assignment
1) Select a company’s web site (ideas from the list provided, you can choose your own but it must be a business).
2) Locate your organizations home page on the Internet.
3) Do some initial “surfing” of the website.  Look on other pages in the site to see what it has to offer.

4) Select the five (5) categories of information you are going to cover in your report.  Remember to follow the criteria. (2 Musts, 3 Choices)
5) Take a look at the evaluation rubric provided by the teacher so you are aware of how the assignment will be evaluated.

6) Your assessment will include a title page (with a picture) and 7 paragraphs. 
a) An introductory paragraph (What website you chose and why)
b) a paragraph about each of your five (5) choices of information.
c) A concluding paragraph (your overall opinion of the website and would you recommend it)
7) You will have 3 periods to work on this
8)  When finished, submit via Google Classroom
****Due Date is Friday, May 17
Information Categories

Your report MUST contain the following two topics:
1. Brief Description of the site 

(appearance, layout of main sections, etc.)

2. Who is the site designed for?
(evaluation of target market, types of people, etc.  Be sure to say how you know this)

Your report MUST contain three of the following topics:
1. How easy is the site to use?
(Easy or complicated to use the site, what parts were easy or hard, get lost???)

2. Good Elements of the Site
(What specific parts did you like?  Be sure to say why?)

3. Suggestions for Changes
What specific parts are poor?  Why?  (Suggest ways to improve the site.  Be sure to explain why and how that would make it better)

4. Some Interesting Facts
(A compilation and explanation of some interesting facts learned about the organization)

5. Objectivity?
(How up to date is the site? Any obvious biases? How useful is the information?  Anything invalid?)

6. Other
(Your specific site may lead to create your own topic of discussion.  

ALL OF THESE MUST BE CLEARED BY THE TEACHER)

Evaluation Rubric ~ Web Site Assessment Assignment
	Criteria
	Level 1
	Level 2
	Level 3
	Level 4

	Knowledge
Requirements

Met Deadlines

Target Market

Introduction/Conclusion



/5
	 Missing 2 or more major requirements of report

Over a week late or late for more than one deadline

target market unclear

Introduction or Conclusion is missing


	 Missing 1 major or than 2 minor requirements

Several days late for at least one deadline

 identifies target market

Introduction/Conclusion are present and repeat material covered in report
	missing 1 or 2 minor  requirements

1 day late for one deadline

Identifies target market and attempts to relate it to site features

Introduction/Conclusion contain independent points and lead to material.
	Completed all requirements of report

Met all deadlines

Clear relationship between site features and target market

Introduction/Conclusion also stimulates interest and thought.

	Thinking
Description of Site/Layout

Explanation of Topics

Elements of Creativity



/ 5
	little to no detail in the description of site/layout

little to no explanation of topics.  Lacked details and specifics.  Constant repetition of ideas.  Most topics are unclear

No effort to be creative in writing or thought or display


	some detail in the description of site/layout

some explanation of topics.  Some details and specifics in places.  Some repetition of ideas.  Some topics unclear.

Makes 1 or 2 attempts at being creative in writing or in display.


	Detailed description of site/layout

Explained all topics clearly.  Used details.  No repetition of ideas.  Thorough analysis in each paragraph. 

Makes several attempts to be creative.  All elements or creativity are appropriate.


	very detailed description of site (easily “pictured”)

Thorough explanation of topics.  Very detailed descriptions including several examples in each topic.  In depth analysis including some independent thoughts. 

Multiple attempts at being creative in writing or display.  Creativity enhances report and flows from material.



	Communication
Spelling and Grammar

Coherence

Title Page



/ 5
	Multiple spelling and grammar in most sections.  Little care for language.

Most sections lack coherence.  Difficult to read and follow.

Title Page contains necessary information (names, title, date)


	several spelling and grammar errors throughout report.  No signs of proofreading

Some sections lack coherence or completeness.  Ideas jump around.  Hard to understand in a few places.

Title Page contains some effort
	no spelling and a few grammar errors throughout.  Signs of proofreading.

All sections are coherent.  No effort required to read and understand material.  All material flows well.

 Title Page contains considerable effort and thought.
	No spelling or grammar errors noticeable.  Obvious signs of proofreading and attention to language

All sections are not only coherent but superior in quality.  Use of compound and complex sentences.  Demonstrates a developed vocabulary.

Title Page is of exceptional quality

	Application
Use of Business Software

Use of Course Terminology



/ 5
	Did not use business software to generate report or used in ineffectively.

Used no terminology developed from the course, in the report.  No effort to apply learned material.


	Used some elements of business software learned in class in report and on title page.  Made some attempt to enhance text.

Used some terminology, developed from the course, with limited accuracy.  Made some effort to apply learned materials.


	Used many elements of business software learned in class.  All elements used consistently and effectively.

Used considerable amounts of terminology, developed from the course, in the report.  Terms are accurately used and never appear forced


	Exceptional use and application of many business software features learned in class.  All features enhance the report and are used to their maximum effectiveness.

Used terminology, developed from the course, throughout report.  Terms are accurately used and appear “natural” within text.  Terms are accompanied with definition where needed.



	
	
	
	
	Total =      /20


Some Website Ideas:

Coca-cola







IBM









World Vision







McDonald’s







Nestle








Pepsi








Ambercrombie & Fitch

Gap Inc

Apple

Coach

Unilever

Nike

Proctor & Gamble

Ford

Toyota

Bombardier

Canadian Tire

Lululemon
Converse

Abercrombie & Fitch

NHL, NBA, or NFL.com[image: image1.wmf]

