Images and Licensing
Images and Merchandising
The Impact of Image

· Am image is a mental picture or concept of something or someone. 

· Celebrities in the public eye constantly consider how they look, what they say, and what they wear in order to portray a positive public image.

· To capture and recapture public recognition, many celebrities change or enhance their images to appeal to different markets.
· Merchandising is the variety of promotional activities and material that complement and support the advertising effort.

· Marketers develop merchandising strategies that involve packaging, displaying, and publicity of a product, theme, or personality.

· Merchandising is a multibillion-dollar industry that has made huge profits for motion pictures.

· Motion picture industry research shows that there is a five-year period to make money through merchandising.
· Marketers develop merchandise tie-in promotions between two or more parties.

· This marketing strategy is popular for the fast food chains like McDonald’s

Endorsements

· Celebrities can improve their image by involving themselves in other forms of promotion.

· It is common to see television commercials with celebrities supporting and giving their approval for certain products.

· Celebrities and companies have a difficult time making sure that problem from endorsements do not occur. 
· Madonna agreed to endorse Pepsi by doing three commercials, but when asked to drink Pepsi in public, she refused to be seen drinking the beverage.

· When a company seeks endorsement of its product, chances are very good that it wants a well-known person who represents it product to have a favourable image.

Sponsorship

· Celebrities are also know to involve themselves in sponsorship
· Sponsorship is perhaps one of the most critical aspects in sports and entertainment marketing because it is one of the most popular methods that companies use in promotion.

The Need for Sponsorship

· Sponsors can be seen in a variety of entertainment events such as music concerts.

· Musicians have several costs and fees that they incur from various sources when they are on tour:

· Sets

· Transportation

· Arena

· Rentals

· Lights

· Concessions

· Programs

· Shirts

· Security

· Food

· Hotel

· Support staff

· Taxes

· Musicians have to find a way to pay these expenses not covered by ticket sales.

· Companies willing to help the musicians provide them with sponsorship money.
Why Sponsor?

· Return is the amount of profit that is given back to the sponsor for the sponsor’s initial investment or sponsorship.

· A sponsoring company wants to make an investment in a person or group that is best suited to represent the company.

· This person or group does not have to use the product.

· Example: McDonald’s is a major sponsor for the Olympics, although the athletes may not eat at McDonald’s, they are still best suited to represent the products because of their image.

Sponsorship Risks

· Sponsorship does have risk and can have damaging outcomes.
· Sponsorship will most likely decrease, as companies do not want to be associated with a person who has a poor public image or whose popularity is decreasing.

· There are also risks of the industry that the sponsors need to consider.

· Laws forbidding tobacco and alcohol companies from advertising at events appealing to children and teens.

· Sponsorship is reduced and various venues will be in jeopardy.
Licensing and Royalties

Licensing

· Licensing products are goods or services that legally use logos or images owned by other companies or people.

· Licensing is required when the owner of an original image (a logo) or a product (good or service) gives legal permission for a fee to another company or person to copy, manufacture, market, and sell reproductions of the original item.

Licensing Music and Royalties

· Licensing also applies to music, software, motion pictures, and video.

· A songwriter and publisher of a song may charge a licensing fee when an artist and label want to record that song.
· Labels have rights through contracts that are signed between the original artist and the record company.
· In return for use of the music, the artist may receive royalties, or a percentage of the record sales.

· Labels also provide the artist with funding for the production and promotion of the music.

· There can be several agents between the artist and the record company, offering a variety of legitimate services that deduct more money from the profit.

Paying for Entertainment
· The entertainment industry employs over one million people who depend on income that may come from purchases of music and software, tickets for movies, or video rentals from authorized retailers.

· Some people do not want to pay for these products.

· The reality is that profits from these entertainment products pay for the expenses of producing the products, with only a portion going to the artists themselves.

· When music, movies, and software are illegally downloaded and distributed from the Internet or products are pirated and copyrights are violated, many people are affected.
