Branding and Licensing
Branding
The Importance of Branding

· A brand is a name, word or words, symbol, or design that identifies an organization and its product.
· A brand name is a word or words, letters, or numbers representing a brand that can be spoken.
· A trademark is a device that legally identifies ownership of a registered brand or trade name.
· Brand equity is the value a brand has beyond its actual functional benefits.
· Establishing brand names in the minds of consumers requires three basic steps:
· Develop the brand in the customers mind as part of a class of products.
· Link the products brand name to its function and make some type of emotional connection with the product.
· Help consumers think and feel the way you want them to regarding your product.
Types of Brands and Strategies

· Manufacturer Brands is owned by the producer of the product.  Manufacturers use:
· Multi-Product branding is used when the manufacturer uses one name for all it products. Example – Nike basketball, running, soccer, golf, hockey, and skateboard lines use multi-product branding.

· Multi-Branding is when each product in a product line has a distinctive name. Example – Procter & Gamble’s deodorant product line includes, Secret, Old Spice, and Sure.

· Co-Branding is a branding strategy that combines one or more brands to increase customer loyalty and sales for each product. Example – credit card companies (Visa, MasterCard) have been co-branding with airlines, sports organizations etc.
· Intermediary Brands are a brand that carries a name developed by the wholesaler, retailer, or catalog house.
· Generic Brands represents a general product category and does not carry a company or brand name.
Developing Brand Names

· The brand name should:

· Offer a benefit – the sports drink Gatorade was given that name because it helped the University of Florida football team, the Gators, play better when it was hot.

· Be simple – a simple name is more memorable, Nike is a simple name.

· Be different and positive – the Puma brand has a positive association as it projects an image of a fast animal in the cat family (cougar, mountain lion).

· Reflect an Image – branding should say something about the product, Wheaties cereal has used athletes on its packaging and is known as The Breakfast of Champions.
· Be previously unregistered – the brand name cannot be previously registered with the Patent and Trademark Office.

· Make it last – choose a name, symbol, device, or slogan for a business or organization is a critical process. A good brand name and symbol will last over time.

Licensing

Licensing and Merchandising

· Licensing is an agreement that gives a company the right to use another’s brand name, patent, or other intellectual property for a royalty or fee.
· Licensor is the company or individual granting the license for a fee in a legally binding contract.

· Licensee is the company or individual paying for the rights to use the licensor’s name or property.

· Sports teams and individual sports figures grant licensing agreements with product manufacturers. Example – Tiger Woods has a licensing agreement with Nike.
· Licensed merchandise is made available through many channels of distribution, department stores, chain stores, league-sponsored retail outlets, and the internet.
Sponsorships
· Two forms of licensing are sponsorship and endorsements.

· Sports events generate income from broadcast rights, ticket sales, merchandising, and sponsorship.

· Sponsorships are the promotional vehicles that financially support sports events.

· Promotional packages for sponsors may include incensing rights, stadium promotions, product sampling, signage, product sales, billboards, hospitality opportunities, receptions with the athletes, free tickets, and on-site merchandising opportunities.
· Sports organizations need the money generated from corporate sponsors to help pay their costs and expenses.

· Sponsorship can be flexible, sponsor a team for a length of time or just an event.

· Premium sponsors can have entitlements; there is one major sponsor for the event, or product exclusivity; only one product in a product category is granted sponsorship.
Endorsements

· Endorsement is a statement of approval of a product, service, or idea made by an individual or organization speaking on behalf of the advertiser.

· Endorsements involve using a celebrity or public figure to represent and promote a company and the company’s product.

· Endorsements may simply involve an association with the product, Michael Jordan endorsed Hanes wear.

· A company may choose a sports figure who matches the demographic profile of it customer base.

· Top sport endorsers come from all sports, but they have one thing in common – they all have successful careers.

· Endorsements sell products when the endorser has a positive image and is popular.

Sports Appeal

· Sports and sports events appeal to many different demographic groups.

· Through licensing, sponsorships, and endorsements, companies can generate positive publicity and achieve their marketing goals of increasing brand awareness and sales.
