IDC4U/IDC4O Unit Test Review – Entertainment Marketing 
1. Entertainment Marketing
· What is entertainment marketing?
· Name the different types of entertainment available today.

· How are we influenced by entertainment?

· How does entertainment affect the economy?

· Name the major entertainment companies/businesses.

· Understand the movie, theme parks, television, radio, music, performing arts, and other entertainment from the business side and how it impacts society.
2. Entertainment Products and Marketing
· Understand film and music merchandising.
· Define evergreens.

· Understand electronic and video games and how that as a product is part of entertainment.

· Understand theme parks and water parks as an entertainment product.

· Define location-based entertainment (LBE).

· What is impulse spending?

· Name some of the special entertainment events available today.

· Understand how entertainment is distributed – primary and secondary markets.
· What is the role of the exhibitors?
· When marketing television, what is syndication?

3. Entertainment Marketing Mix
· Understand the role of entertainment branding.
· What is brand identity?

· What is a brand mark?

· Explain the difference between trademark, soundmark, and motionmark.

· How does the internet affect entertainment brands?

· What is an entertainment franchise?

· What is a crossover artist?

· What is an archived brand?

· Understand the pricing decisions that need to be made in the entertainment industry.

· What is the difference between gross profit and net profit?

· What is product placement?

4. Entertainment Market Research and Outlets
· Explain why market research is important in the entertainment industry.
· What are the five steps in conducting market research?

· How are consumers grouped?

· Understand primary research – product testing, primary and secondary data, trends.

· What is the difference between qualitative and quantitative research?
· What are the methods of qualitative research?

· What are the methods of quantitative research?

· What are the different types of outlets and venues for entertainment?

5. Images and Licensing
· Understand images and merchandising.
· How does sponsorship and endorsements affect image?

· How does sponsorship help celebrities like musicians?

· Why do companies sponsor and are their risks involved?

· What are licensing products?

· When is licensing required?

6. Entertainment Promotions

· What are the different types of advertising outlets?
· What is the difference between public relations and publicity?

· Explain a form of personal selling.

· What is a sales promotion?

· Explain the different promotional methods.

Unit Terms

entertainment marketing

media

fad

cross-selling

break even

oligopoly

affiliate

ratings

niche marketing

brick-and-mortar store

nonprofit organization

concession

evergreen

record clubs

rack jobbers

location-based entertainment (LBE)

impulse spending

primary market

secondary market

exhibitors

gross revenue

trailers

syndication

programming

payola

jingle

ad campaign

brand identity

brand mark

soundmark

motionmark

brand extension

entertainment franchise

crossover

product placement

gross profit

net profit

profit margin

reach and frequency

psychographics

product testing

primary data

trend

secondary data

qualitative research

quantitative research

respondent
mall intercept

survey

statistics

observational research

traffic count

mystery shopper

ethnography

outlet

venue

capacity

image

merchandising

return

licensed products

royalties

sponsorship

endorsements

media advertisement

non-media advertisement

tie-in

product placement

cross-selling

