Sports Marketing - Exam Review 
Unit 1

1. Olympic Games

· What do you think the first Olympic Games in Greece were like?

· What sports were represented?

· How do you think athletes of the time were treated?

· What prizes existed for the winners?”

· How might recent Olympic Games have compared with or differed from the first Olympic Games?

· What courtesy did warring armies give to the games? 

· Where were the first Olympic Games held? 

· What evidence do painted vases proffer? 

· How did nudity play a role in the Games? 

· From where does the term “athlete” originate? 

· When and why did the importance of the Games decline, after their “heyday”?

· When, where and why did the Olympics start again?

· Where is the next Olympic Games being held?

Unit 2
1. What is Marketing?

· Define marketing

· What is the marketing concept?

· What’s a market?

· What are the 4 P’s in the marketing mix

· Define and explain the GDP

· Explain the types of property ownership and intellectual property rights

· What are the types of business ownership

· What is the economic impact of marketing

2.    History of Sports & Entertainment

· Know the brief history of leisure

· How was sports and entertainment marketing developed & by whom

· Difference in marketing today

· Similarities and difference in marketing

· What is an endorsement?

· What are core and ancillary products?

· Define convergence and synergy

· Differences in revenue stream

3.    Sports Marketing Profile
· What is sports marketing?

· Know the brief history of sports marketing

· Know the different categories/classifications/levels (amateur, professional, high school, college/university, Olympic, Paralympic, international, women’s sports, extreme sports)
4.    Sports Products
· Define sports consumer
· What is market segmentation?
· Define the types of sports products

· Understand what tangible and intangible mean

· What are the qualities of service?

· What is product line and product mix?

· Define infrastructure

· Understand and define grassroots marketing

Terms

marketing 
marketing concept

market

needs

wants

target market

demographics 

marketing mix

channel of distribution

Economics
GDP

Profit

Competition

Copyright

Intellectual property

Consumers

Discretionary Income

Kinetoscope

Vendors

Product
Promotion

Endorsement

Core Product

Ancillary Product

Revenue

Piracy

Royalty

Product tie-in

Cross Promotion

Convergence

Synergy

Risks

Risk Management
Consumer loyalty

Sponsorship
Sports marketing

Amateur athlete

Professional athlete

Extreme sports

Sports consumer

Market segmentation

Sports products

Tangible products

Intangible product

Product line

Product mix

Opportunity cost

Infrastructure

Sports franchise

Grassroots marketing

Unit 3

1. Product and Price Decisions

· Understand and identify the difference between product item and product line.
· Understand and identify the difference between consumer goods and business goods.
· What is the point of difference?

· What does SWOT stand for and why do companies do a SWOT Analysis?

· What are the 7 steps in new product development?

· What are the stages of the product life cycle? Explain each stage.

· What are the pricing considerations and strategies?

· What are the pricing objectives and strategies?

· Explain the price regulations.

2. Sports Market Research and Outlets

· What are the 5 steps in the research process?

· What are the 3 types of primary research?

· Describe the channels of distribution with an example of each.

3. Branding and Licensing

· Understand and know the difference between, brand, brand name, trade name, trademark.

· Define brand equity.

· Identify the 3 basic types of brands and examples of each.

· How do you develop a brand name?

· What’s licensing?

· Define and know the difference between sponsorship and endorsements.

· What are the types of sponsorships?

4. Sports Promotion

· What is event marketing?

· Define promotional mix?

· What are the three ways to determine a promotional budget? Explain each.

· Define advertising, promotional and institutional?

· List the types of media used for advertising and promotion.

· Define sales promotion and list the different ones targeted at consumers.

· Define public relations?

· Define publicity.

· What are the 7 steps in the selling process?

5. Sports Marketing Plans and Careers

· What are the elements of a marketing plan? Briefly explain each element.

· List a few different types of sports marketing careers that were discussed in class.

Sports Marketing Mix
product items

consumer goods

business goods

point of difference

focus group

commercialization

repositioning

price

prestige pricing

odd-even pricing

target pricing

markup

cost-plus pricing

non-price competition

market share

price lining

bundle pricing

loss-leader pricing

yield-management pricing

price fixing

Sports Market Research
Market research

Secondary research

Primary research

Observation method

Census

Sample

Direct channel

Direct marketing

Indirect channel

Branding and Licensing
Brand

Brand name

Trademark

Brand equity

Manufacturer brand

Co-branding

Intermediary brand

Generic brand

Licensing

Sports Promotion
Event marketing

Promotional mix

Advertising

Promotional advertising

Institutional advertising

Sales promotion

Public relations

Publicity

Press release

Personal selling

Sports Marketing Plan and Careers
Marketing plan

Executive summary

Situation analysis

SWOT analysis

Marketing strategy

Implementation

Sport venues

Sports agencies

Unit 4

1. Entertainment Marketing

· What is entertainment marketing?

· Name the different types of entertainment available today.

· How are we influenced by entertainment?

· How does entertainment affect the economy?

· Name the major entertainment companies/businesses.

· Understand the movie, theme parks, television, radio, music, performing arts, and other entertainment from the business side and how it impacts society.

2. Entertainment Products and Marketing

· Understand film and music merchandising.

· Define evergreens.

· Understand electronic and video games and how that as a product is part of entertainment.

· Understand theme parks and water parks as an entertainment product.

· Define location-based entertainment (LBE).

· What is impulse spending?

· Name some of the special entertainment events available today.

· Understand how entertainment is distributed – primary and secondary markets.

· What is the role of the exhibitors?

· When marketing television, what is syndication?

3. Entertainment Marketing Mix

· Understand the role of entertainment branding.

· What is brand identity?

· What is a brand mark?

· Explain the difference between trademark, soundmark, and motionmark.

· How does the internet affect entertainment brands?

· What is an entertainment franchise?

· What is a crossover artist?

· What is an archived brand?

· Understand the pricing decisions that need to be made in the entertainment industry.

· What is the difference between gross profit and net profit?

· What is product placement?

4. Entertainment Market Research and Outlets

· Explain why market research is important in the entertainment industry.

· What are the five steps in conducting market research?

· How are consumers grouped?

· Understand primary research – product testing, primary and secondary data, trends.

· What is the difference between qualitative and quantitative research?

· What are the methods of qualitative research?

· What are the methods of quantitative research?

· What are the different types of outlets and venues for entertainment?

5. Images and Licensing

· Understand images and merchandising.

· How does sponsorship and endorsements affect image?

· How does sponsorship help celebrities like musicians?

· Why do companies sponsor and are their risks involved?

· What are licensing products?

· When is licensing required?

6. Entertainment Promotions

· What are the different types of advertising outlets?

· What is the difference between public relations and publicity?

· Explain a form of personal selling.

· What is a sales promotion?

· Explain the different promotional methods.

Unit Terms

entertainment marketing

media

fad

cross-selling

break even

oligopoly

affiliate

ratings

niche marketing

brick-and-mortar store

nonprofit organization

concession

evergreen

record clubs

rack jobbers

location-based entertainment (LBE)

impulse spending

primary market

secondary market

exhibitors

gross revenue

trailers

syndication

programming

