LOST IN TRANSLATION

In this activity you will investigate the use of language and colour in the design, packaging, and promotion of products internationally.  You will also report on marketing blunders that serve as a warning to businesses entering new markets. 

Cross Cultural Marketing Blunders

www.kwintessential.co.uk/cultural-services/articles/crosscultural-marketing.html 

Famous Marketing Blunders

www.digitaldreams.com.ar/english/empresa/marketing_blunders.htm 

http://engrishfunny.failblog.org/
www.engrish.com 
http://www.businessinsider.com/worst-foreign-ad-translation-fails-2012-5?op=1
http://www.i18nguy.com/translations.html
TO DO: INTERNATIONAL MARKETING BLUNDERS
· Using the links, research and report to the class one marketing blunder.  
· In your report include:

·  the name of the company

· a description of the product

· a description of nature of the “gaffe”

· the results of the marketing blunder
· You will verbally report and can bring up a picture on the projector to illustrate your marketing blunder. (Send link to Ms Brincat or save in your folder or know the how to get to picture on Google)
