Place

· Place refers to your distribution strategy which includes your business location and how you will distribute your product or service.

Distribution Methods:
Wholesalers

· They break down 'bulk' into smaller packages for resale by a retailer. 

· They buy from producers and resell to retailers. 
· They provide storage facilities. 
· Wholesalers offer to reduce the physical contact cost between the producer and consumer e.g. customer service costs, or sales force costs. 

Retailers

· Retailers will have a much stronger personal relationship with the consumer. 

· The retailer will hold several other brands and products. 
· Products and services are promoted and merchandised by the retailer. 

· The retailer will give the final selling price to the product. 

· Retailers often have a strong 'brand' themselves (no name products)

Direct

· Selling direct, such as with an outbound sales force or via mail order, Internet and telephone sales

· Called direct because most do not have a fixed location

Original Manufacturer

· In short, you produce and distribute the product yourself

· You make the product and are responsible for everything
**Create your Place strategy. What you should include:

· Where it is

· Description of location (major intersection)

· Size of location

· A Google map if possible

· What are the costs associated with the location?

· Are you renting or buying a location?

· What is the cost to rent or buy?

· http://www.mls.ca (provides information on housing)

· What is the marketing importance of the location?

· Why this location?

· How will it affect your business?

· Residential vs. commercial location

· Is there potential for growth at the location?

· What is your method of distribution (original manufacturer, retailer, 

distributor, direct)

· Do you need to make purchases? How are you going to get these to your business? How much will this cost?

