Sports Market Research and Outlets
The Research Process
Research and the Marketing Concept

· To be a successful business, you must know your customers.

· All sizes of companies do market research

· Market research is the process of systematically collecting, recording, analyzing, and presenting data related to marketing goods and services.

Steps in the Research Process

· Identify the Problem – What can we do to improve the image of our golf ball to stand out from all the rest on the market?
· Conduct Secondary Research – secondary research is published data that have been collected for some other purpose.  Secondary data can come from books, magazines, internet, or from companies that specialize in market research.
· Select and Design Primary Research – primary research is original research conducted for a specific marketing situation. Types of research methods are: experiment, observation, survey.
· Collect Data – methods for collecting data are: 
· A census is a study that counts everyone in the research population. 
· Sample is a number of people who are representative of a study’s population. 
· Data mining is a process of collecting data from one or more existing databases and looking for relationships among the data (market segmentation, customer or client profiling, fraud detection, success or failure of promotions, credit risk or acceptability)
· Report and Analyze Data – reporting qualitative research data (subjective) that provides insight into a problem and is reporting in paragraph format. Reporting quantitative research data (objective) can be reported in graphs and charts with analysis or interpretation.
· Research and Interpretation – all data, observations, and analyses that are recorded and reported can be used to help make decisions about how to satisfy the needs and wants of customers.
Outlets – The Place Decision

Place Decision

· Involves how you get your product into the hands of your customers.
· This refers to your product distribution.
Channels of Distribution

· Direct Channel of distribution is the path a product takes without the help of any intermediaries between the producer and consumer.

· Distribution services – services are distributed directly to the customers.

· Direct marketing – involves marketing activities to sell products directly to customers through the use of a customer database.
· Telephone sales, print media, television, email and the internet

· Indirect Channel of distribution is the path a product takes using intermediaries between the producer and consumer.
· Agents – do not take ownership of the goods they sell, they simply bring buyers and sellers together for a fee (e.g. Ticketmaster).
· Wholesalers – are resellers who buy goods, store them, and sell them in smaller quantities to retailers or sports organizations.
· Retailers – are resellers too, but they sell their goods directly to the customer.
· Multiple Channels involves more than one type of distribution channel to reach customers.
· Trying it Out is when businesses will start with one distribution channel and experiment with others until they find the mix that lets their business grow.
