IDC4U/IDC4O Unit 1 Review – Sport & Entertainment Marketing Fundamentals

1. What is Marketing?

· Define marketing

· What is the marketing concept?

· What’s a market?

· What are the 4 P’s in the marketing mix

· Define and explain the GDP

· Explain the types of property ownership and intellectual property rights

· What are the types of business ownership

· What is the economic impact of marketing

2.    History of Sports & Entertainment

· Know the brief history of leisure

· How was sports and entertainment marketing developed & by whom

· Difference in marketing today

· Similarities and difference in marketing

· What is an endorsement?

· What are core and ancillary products?

· Define convergence and synergy

· Differences in revenue stream

3.    Sports Marketing Profile
· What is sports marketing?

· Know the brief history of sports marketing

· Know the different categories/classifications/levels (amateur, professional, high school, college/university, Olympic, Paralympic, international, women’s sports, extreme sports)
4.    Sports Products
· Define sports consumer
· What is market segmentation?
· Define the types of sports products

· Understand what tangible and intangible mean

· What are the qualities of service?

· What is product line and product mix?

· Define infrastructure

· Understand and define grassroots marketing

