IDC4U/IDC4O Unit 2 Review – Sports Marketing Mix

1. Product and Price Decisions

· Understand and identify the difference between product item and product line.
· Understand and identify the difference between consumer goods and business goods.
· What is the point of difference?

· What does SWOT stand for and why do companies do a SWOT Analysis?
· What are the 7 steps in new product development?

· What are the stages of the product life cycle? Explain each stage.

· What are the pricing considerations and strategies?

· What are the pricing objectives and strategies?

· Explain the price regulations.

2. Sports Market Research and Outlets

· What are the 5 steps in the research process?
· What are the 3 types of primary research?

· Describe the channels of distribution with an example of each.

3. Branding and Licensing

· Understand and know the difference between, brand, brand name, trade name, trademark.
· Define brand equity.
· Identify the 3 basic types of brands and examples of each.

· How do you develop a brand name?

· What’s licensing?

· Define and know the difference between sponsorship and endorsements.

· What are the types of sponsorships?

4. Sports Promotion

· What is event marketing?
· Define promotional mix?

· What are the three ways to determine a promotional budget? Explain each.

· Define advertising, promotional and institutional?

· List the types of media used for advertising and promotion.

· Define sales promotion and list the different ones targeted at consumers.

· Define public relations?

· Define publicity.

· What are the 7 steps in the selling process?

5. Sports Marketing Plans and Careers

· What are the elements of a marketing plan? Briefly explain each element.
· List a few different types of sports marketing careers that were discussed in class.
